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WHY CARE?

Do you trust online customer reviews as much
as personal recommendations?
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88 percent of consumers trust online reviews as
much as a personal recommendation (srightiocat 2014)

! NEXTGENGOLF



WHY CARE?

How many online reviews do you need to read
before you feel that you can trust that
business?
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85% of consumers say they read up to 10
reviews (BrightLocal 2014)
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WHY CARE?

Do you read online customer reviews to determine
whether a local business is a good business?
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88% of surveyed consumers have read reviews to
determine the quality of a local business (o204 L2
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WHY CARE?

When you read positive reviews of a business,
what is the next step you generally take?
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BrightLocal

57 percent of consumers directly visit a company
website after reading a positive review (srigntoca 2014) 222
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WHERE TO LOOK FOR REVIEWS

Social Media

Mobile Apps




Consumers & online reviews

I'm a restatranticritic, Butters. I'get whatever |
want. MakeAGIF.com
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THIRD PARTY WEBSITES WITH ONLINE REVIEWS

Golf Advisor

TripAdvisor
Google
Yahoo Local Listings AR



WHY CARE?

According to Alexa ranking, Yelp

has a global rank of 157 and a US

rank of 35 regarding internet traf

Tripadvisor.com has ra

N

globally and 60 ir
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OTHER WEBSITES ?

The number of positive reviews you have on
external websites might actually have a
bigger impact on your rankings than the

reviews on your own site.
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SOCIAL MEDIA ONLINE REVIEWS




FACEBOOK REVIEW
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1S THIS A REVIEW?

The First Tee Naples FirstTeeNaples - 11 Nov 2015
. Thank you to Panther Run Golf Club for allowing our young golfers from
Immokalee to come out this weekend!

BA David Jacobson (tigerfan3 . 2015
S Florida golf wildlifel gators mondaffunda\_.r gatorgolﬂng@Panther Run Golf

Club instagram.com/p/75Qa1oLvjF/

Mike Deutsch @ Mideeez - 18 Sep 201 E;
79 this afternoon at Panthers run. 8 o, @ Panther's Run Golf Links
instagram.com/p/7yk5QO0kI1J/
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Showcase your facility

beautifulgolfcourses | Foliow |

Beautiful Golf Courses Showcasing Beautiful Golf Courses and Golf Resorts from
all over the & Beautifulgolfcourses@gmail.com. Twitter:@beautifulGCs

1,417 posts 64.2k followers 662 following

[
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Personal and company branding

Kris Hart

CEO at Nextgengolf, Inc

Posts (9) Recent Activity (12)

Golf Jobs Board - Nextgengolf

hubs.ly - Looking to work in golf? Nextgengolf sh
opportunites to work in golf. Job huntel f
emplor post golf jobs for free.

AAARREFIG | O CLATIONS © SALES | ADMINCLERABOR

[
il. Organic

. y Targeted to: All Followers
Three Junior Golf 5 tips for entrepreneurs

Organizations that are starting a golf business T reasions 4“9
July 26, 2016 June 28, 2016

O s D7 W O 72 90 BB Sponsor update

[
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Your website?

Enabling customer reviews
ON your site can have a
pOSItive effect on your

company’s organic search

rankings in search engines.
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Who are your best customers?

MASON WICKS

lllinois State University

Club golf is the perfect opportunity to play

competitive golf in college without having the

same time commitment as varsity golf. Through

club golf you will meet lifelong friends and
enjoy competing against many cool people all

across the cou ntry.

[

! NEXTGENGOLF

SETH WoO0DS

Fisher College Coach

Inner city schools like ours often don't have the
space to build large facilities to attract and
retain students. The golf club has been that

selling point/retention tool at a fraction of the

cost. Our students,faculty,staff and admissions

department thanks you for that!




Lets Review some Reviews

Who wants to review their

facility?

! NEXTGENGOLF



Dos and Donts for reviews

DO DONT

* Respond to both * Respond with an angry

positive and negative tone
reviews « Write fake or false
* Take the high road customer reviews
» Understand your » Write negative reviews
audience about competitors
 Ask your customers to unless you personally
write reviews had the experience
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What does all
of this mean
for your course?

RARE
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At home exercise — Research

» List your facility’s top 3 attrib

» Read reviews about your faci

on third party websites
» See what people are saying
about you on social media
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At home exercise — Analyze

Do your top 3 traits ma
what Customers are telli

'ch that of
Ng you?

Run a competitive analysis of your

course offering compared to others
locally. How do you stack up?
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At home exercise — Respond

» “Claim your business” on all

review/soclal wepsites

» Respond in a very respecttul and
candid manner to reviews and
social posts about you
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At home exerci

 Narrow down the

se — Execute

top review site ana

social site for your business.

e Make a dedicatec

effort to welcome

and thank custom
* Encourage your C

course!
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reviews and share info about your

ers.
ustomers to write
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THANK YOU \ @nextgolfer
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Kris Hart
@Collegegolfguy
Kris@nextgengolf.org



