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Session Outline

Why care about online 

consumers?

Where are customers 

talking about you?

Lets review some reviews

What can you do now 

and in the future?
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88 percent of consumers trust online reviews as 

much as a personal recommendation (BrightLocal 2014)

WHY CARE?
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85% of consumers say they read up to 10 

reviews (BrightLocal 2014)

WHY CARE?
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88% of surveyed consumers have read reviews to 

determine the quality of a local business (BrightLocal 2014)

WHY CARE?
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57 percent of consumers directly visit a company 

website after reading a positive review (BrightLocal 2014)

WHY CARE?
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WHERE TO LOOK FOR REVIEWS

Online Reviews

Social Media

Mobile Apps

Your website
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Consumers & online reviews
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THIRD PARTY WEBSITES WITH ONLINE REVIEWS

Golf Advisor

Yelp

Google

TripAdvisor

Yahoo Local Listings
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According to Alexa ranking, Yelp 

has a global rank of 157 and a US 

rank of 35 regarding internet traffic. 

Tripadvisor.com has rankings of 190 

globally and 60 in the US. 

WHY CARE?
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The number of positive reviews you have on 
external websites might actually have a 

bigger impact on your rankings than the 
reviews on your own site. 

OTHER WEBSITES?
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SOCIAL MEDIA ONLINE REVIEWS

Facebook

Twitter

Linkedin

Instagram
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FACEBOOK REVIEW
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IS THIS A REVIEW?
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Showcase your facility
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Personal and company branding
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Enabling customer reviews 
on your site can have a 
positive effect on your 

company’s organic search 
rankings in search engines.

Your website?
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Who are your best customers?
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Lets Review some Reviews

Who wants to review their

facility?
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DO

Dos and Donts for reviews

DONT
• Respond to both 
positive and negative 

reviews
• Take the high road
• Understand your 

audience
• Ask your customers to 

write reviews

• Respond with an angry 
tone

• Write fake or false 
customer reviews

• Write negative reviews 
about competitors 

unless you personally 
had the experience
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What does all

of  this mean

for your course?

RARE
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• List your facility’s top 3 attributes

• Read reviews about your facility 

on third party websites

• See what people are saying 

about you on social media

At home exercise – Research
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• Do your top 3 traits match that of 

what Customers are telling you? 

• Run a competitive analysis of your 

course offering compared to others 

locally. How do you stack up?

At home exercise – Analyze
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• “Claim your business” on all 

review/social websites

• Respond in a very respectful and 

candid manner to reviews and 

social posts about you

At home exercise – Respond
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• Narrow down the top review site and 

social site for your business. 

• Make a dedicated effort to welcome 

and thank customers. 

• Encourage your customers to write 

reviews and share info about your 

course!

At home exercise – Execute
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THANK YOU

Kris Hart

@Collegegolfguy

Kris@nextgengolf.org

@nextgolfer


